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Social Stories 
What went well? What were the challenges?



today’s timeline
• Discussion #1 – 15 min 

• Law and Ethics – 45 min 

• Break – 10 min 

• Discussion #2 – 15 min 

• Wireframing – 60 min



discussion



intellectual property  
and ethics





First things first… 
TINLA



Let’s talk about images.



Can you use an image just 
because it’s on the internet?

No.



Can you use an image 
because another outlet did?

No.



Does “fair use” mean you 
really want to use an image?

No.



Fair Use. 
It’s tricky.  

But as a general principle, you can use an image  
(or other work) if the story is about that particular work,  

or if it’s in the public’s interest that you use it.  

For more, www.cmsimpact.org/journalism.



Creative Commons

BY = Give Credit 
SA = Share Alike 
NC = Non-Commercial Use Only 
ND = No Derivatives





Government Photos

Still tricky. 

But typically U.S. government photos are automatically  
in the public domain. Look for Flickr pages of 

government agencies, for example, if you need  
photos of public figures. Also: Archives.



What else?
• Embeds from Twitter, Instagram, Getty. The 

original creator still owns the copyright, but 
embeds are within those sites’ terms of service. 

• Photographs you took yourself in a public place. 
• Photographs the copyright holder has given you 

permission to use. Be careful about this. A band 
might give you a photo taken by a professional, 
but that doesn’t mean the pro gave the band 
permission to pass it along. 

• “Good” stock photos: Unsplash, Death to Stock 
Photo, Kaboompics, Pexels.

https://unsplash.com/
http://deathtothestockphoto.com/
http://kaboompics.com/
https://www.pexels.com/


More on this topic. 
http://training.npr.org/digital/open-copyright-what-does-that-mean-for-me/

http://training.npr.org/digital/open-copyright-what-does-that-mean-for-me/


What is defamation?



What is defamation?
• A publication to one other than the person defamed;  

• A false statement of fact;  

• That is understood as  

 a. being about the plaintiff; and  

 b. tending to harm the reputation of plaintiff.  

• If the plaintiff is a public figure, he or she must also 
prove actual malice (negligence for private figures)



On the internet, 
everything is publication

• Posting on a blog = publication 

• Posting on Twitter = publication 

• Posting on Facebook = publication 

• Emailing two people = publication



LET’S TAKE A BREAK



discussion



WIREFRAMING



@hjmediastudios

THE IDEA OF  
WIREFRAME COMES 

FROM 3D MODELLING



“A website wireframe  
is a visual guide  
that represents  
the skeletal framework  
of a website”

Wikipedia:



“Wireframing is a low-cost, 
rapid iterative design 
technique that offers one of 
the best methods for gaining 
design insight early”

Nielsen/Norman Group:

http://www.nngroup.com/courses/wireframing-and-prototyping/



THERE ARE  
DIFFERENT QUALITIES 
OF WIREFRAMES



Even if wireframes display a single interface/page 
they are less like photos and more like movie stills



WIREFRAMES 
AS STORIES

© Ivor Beddoes@awfulshot



WIREFRAMES 
AS STORYBOARDS 

FOR INTERFACES

© Ivor Beddoes



DIFFERENT WAYS TO TELL A STORY 
frame by frame, drawings 
key frames, textual descriptions 
key frames, spoken narrative



Even if the storyboard is not visible 
it’s still the foundation of wireframes



The minimal visual building block  
of a wireframe is the box.

Box



Boxes usually contain a uniform kind of 
content, not the individual elements. 
However, it’s important to choose the right level 
of breakdown to support the discussion.

Box



Content

Box

Box

Box

Navigation

Logo



Let’s wireframe Twitter. 
Boxes only.





User Page 
 Navigation

Global Navigation

Multimedia  
Content of the User

Who to follow 
suggestions

Trends

User profile

User Stats Messages

Tweets
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This high level box view is 
implicit most of the time, but it’s 
incredibly useful when applied 
on a number of pages to ensure 
consistency and reusability.



Button

Box

Lorem ipsum gaium sit 
amet isciquitur elit in 
ellam lacustre pulzella.

TEXT

BUTTONS

IMAGES

···MORE...



Box



Thomas Talker:!
Lorem ipsum gaium sit amet 
isciquitur elit in ellam 
lacustre pulzella.

Expand



Thomas Talker:!
Lorem ipsum gaium sit amet isciquitur elit in 
ellam lacustre pulzella.

Expand

Thomas Talker:!
Lorem ipsum gaium sit amet isciquitur elit in 
ellam lacustre pulzella.

Expand

Thomas Talker:!
Lorem ipsum gaium sit amet isciquitur elit in 
ellam lacustre pulzella.

Expand

Thomas Talker:!
Lorem ipsum gaium sit amet isciquitur elit in 
ellam lacustre pulzella.

Expand

Thomas Talker:!
Lorem ipsum gaium sit amet isciquitur elit in 

OFTEN EACH 
HIGH-LEVEL 

BOX CONTAINS 
A REPEATING 

PATTERN



TRY WORKING WITH PATTERNS AS 
MUCH AS POSSIBLE TO SUPPORT 

MEMORY AND LEARNING, MAKING 
THE INTERFACE TRUSTWORTHY



Let’s build a journey. 
Imagine Twitter’s registration process.



Home Reg. Form Confirmation

LOGIN PROCESS 
The main steps of the journey



Home Reg. Form Confirmation Your Page

LOGIN PROCESS 
How do we guide the user to the value?

?



Home Reg. Form Confirmation

Email

Your Page

LOGIN PROCESS 
An e-mail based approach



Home Reg. Form Confirmation

Email

Your Page

LOGIN PROCESS 
A more direct way to engage the user



Home Reg. Form Confirmation

Email

Your Page

LOGIN PROCESS 
Review journeys for the edge cases: errors, problems, etc

!

!



LOGIN PROCESS 
The story is even bigger in reality

Home Reg. Form Confirmation

Email

Your Page

Tweet

Third party Third party



Let’s Wirify!
www.wirify.com

http://www.wirify.com


Now let’s wireframe!

Also recommended: 

Simplest:

Other options:

wireframe.cc

http://wireframe.cc


Take the elements of your final, and lay the out in a wireframe. 
Label all the elements (text, headline, images, audio slideshow, web 

element, etc). 

Post a link to your wireframe in the comments of the blog.

Wireframe your final

Assignment #1

Deadline: Thursday, Nov. 10 at 12 noon



Complete AT LEAST two interviews  
for your final project. 

Email me the name and contact info  
of your interview subjects.

Keep Reporting

Assignment #2

Deadline: Thursday, Nov. 10 at 12 noon


